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Mainstreaming nature into economic decision-making
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From disconnected (green) economic
national plans and
decision making structures

From siloed global institutions
using different approaches and datasets

From disparate CSOs focused on different
parts of the agenda (conservation,
climate change, development etc.)

From individual businesses using
different tools and methods to
measure sustainability and impact

Our collective need: system-wide change

To connected national strategies that recognise the role that
nature plays in delivering jobs, wellbeing, poverty alleviation,
and are informed by shared natural capital approaches.

To connected institutions, alert to their dependency on nature,
and using shared methods, data and tools to combine efforts.

To networks of CSOs alert to the role that
nature plays in delivering their objectives,
and advocating together.

To alliances of businesses aware of their dependence
on nature, drawing on the same set of tools and methods,
and collectively driving policy ambition.
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= BfN POSITION ON CBD POST-2020 FRAMEWORK AUGUST 2021

BUSINESS FOR NATURE'S SUGGESTIONS TO
STRENGTHEN THE CBD POST-2020 FRAMEWORK

Go to webpage for
more info
1. MISSION to halt and reverse biodiversity loss by 2030

2. SMART TARGETS actionable by businesses

3. VALUE AND EMBED NATURE in all decision-making
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4. ENABLE BUSINESS to contribute to the implementation

5. ELIMINATE AND REDIRECT all subsidies harmful for biodiversity

6. GREENING MAINSTREAM FINANCE to go beyond short-term profit and GDP

7. IMPLEMENTATION through robust monitoring, reporting and reviewing

8. NATURE AND CLIMATE objectives are delivered together
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https://www.businessfornature.org/news/bfn-gbf-draft-one-position

	“Nature is everyone’s business”
	Mainstreaming nature into economic decision-making
	Slide Number 3
	Slide Number 4
	Slide Number 5

